Health promotion--science or ideology?
This article is the author's American Psychological Association Division 38 Presidential Address, which was delivered at the 1987 APA meetings. It challenges health psychologists to be wary of becoming zealots in health promotion activities without continuing to recognize that health promotion programs should be anchored in sound science. This is discussed in terms of the biomedical research support for a recommended health practice or in terms of the psycho-socio-behavioral research support for techniques applied or advocated in intervention programs. To illustrate this problem in health promotion, the research foundations for recommendations of cholesterol control programs and the "Say No to Drugs" campaigns are explored. Other concerns relating to the appropriate role for the health psychologist in health promotion activities are also discussed.